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Executive Summary
From February 19–25, 2015, Zogby Research Services conducted an interactive survey of 1,010 Chinese 

business leaders for the Australia-China Relations Institute, University of Technology, Sydney. The objec-

tive was to measure the attitudes of these C-Suite executives toward Australia.

In almost every area measured—overall favorability, as a destination for tourism or education, as a busi-

ness partner or location for overseas investment—Australia fares quite well.

• Australia has a 93% favorable rating, placing it right behind Germany and Canada, but ahead of 
the United States, Russia, and South Korea.

• If given the choice between visiting the United States or Australia, by a margin of two to one our 
Chinese respondents prefer Australia.

• While the Chinese see the U.S. educational system as having a better reputation and as better at 
preparing students for the 21st century world of work, Australia is rated better for cost and for 
providing students greater security and a better lifestyle.

• When compared with seven other countries (Canada, Germany, Russia, Singapore, New Zealand, 
United States, and South Korea), Australia ranks number one as the most attractive site for over-
seas investment opportunities.

• When compared with New Zealand, Singapore and Hong Kong, Australia is seen as the most 
important economic partner for China.

• And when compared with South Korea, Thailand, Indonesia and Malaysia, Australia is consid-
ered the most significant player in the Asia-Pacific region.

The only area where there are some mixed results is in our respondents’ assessments of relations between 

Australia and China. For example, only six in 10 see Australia as a “close ally” or “friend” of China. In 

this area Australia scores behind Russia, Singapore, Germany, New Zealand, and Canada. But, eight in 10 

believe that the Australian government is “welcoming of closer economic ties with China” and nine in 10 

believe that their government seeks the same with Australia.

There are a few areas where there is a lack of information. For example, despite their positions as business 

leaders: only three-quarters of all Chinese respondents are aware of the 2014 China-Australia Free Trade 

Agreement; 44% think that Australia and China have a formal alliance agreement; and 39% think that 

Australia has such an agreement with Japan. Possibly as a result of this knowledge gap, 17% believe that 

the Australian government would support Japan in its dispute with China on the issue of the status of the 

Daioyu/Senkaku Islands—as opposed to the 35% who believe that Australian government would support 

China in this dispute and the 48% who believe that Australia is neutral on this issue.  


